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The World Intellectual Property Organization is the global forum for
intellectual property policy, services, information and cooperation. On
the 26th of April every year, we celebrate World intellectual Property
Day to learn about the role that intellectual property (IP) rights play in
encouraging innovation and creativity. Each year we choose a theme
that illustrates just how important intellectual property is to society, the
economy and to our everyday lives. The theme of this year's campaign
is “Reach for Gold: IP and Sports”. Sports are not necessarily

something that you would immediately associate with IP.
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Today, thanks to advances in broadcasting and communications technologies
anyone can follow sporting action around the clock, anywhere, tracking the
performance of their favorite athletes and teams without leaving home. But
traditionally, tickets were sold to sports fans to enter an area to watch a match. At
that time, the excitement of sporting competition did not move much beyond the
area. Now thanks to remarkable technological advances, millions and millions of
people around the world can turn in and watch a match. That process of
broadcasting sporting action to fans in all parts of the world, and the investment
it requires, rewards broadcasters with an IP right, which in turn makes it possible
to finance the matches. And yet, these technological innovations are empowered

and encouraged by IP.
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We look at how sports business use patents and designs to foster the
development of new sports technologies, materials, training, and
equipment to help improve athletic performance, and engage fans
worldwide. And we find out how trademarks and branding maximize
commercial revenue from sponsorship, merchandising and licensing
agreements. These revenues offset the cost of organizing world class
events, such as the Olympic Games and World Cup series, and ensure
that the value and integrity of these spectacular events are

safeguarded.
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Definition of forum

1 a :the marketplace or public place of an ancient Roman city forming the center
of judicial and public business

b :apublic meeting place for open discussion
// The club provides a forum for people interested in local history.

¢ :amedium (such as a newspaper or online service) of open discussion or
expression of ideas

2 :ajudicial body or assembly : COURT

3 a :apublic meeting or lecture involving audience discussion
// The town has scheduled a public forum to discuss the proposal.

b :aprogram (as on radio or television) involving discussion of a problem
usually by several authorities
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- On the 26th of April every year, - 22 8F4826H, E#=
we celebrate World Syp e 5R
intellectual Property Day to = IXTEER
learn about the role that H.
intellectual property (IP)
rights play in encouraging .
innovation and creativity. - 20|

- H25: BE4H26H, FEi1EE 5. oo i
}é;ﬂ?’j‘:iﬂﬁhﬁwﬁﬂﬁmﬁﬁﬁﬂ’a AEMRENEY) .

P4 BE4H265, BANEN sk MM (3
AL, Rmdidenay D7os BUSE (GEWIPO
FhEIFR A E R IERIVER FEEEE) .



Za) o (3)

- Each year we choose a theme that
illustrates just how important
intellectual property is to society,
the economy and to our everyday

lives.
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- The theme of this year's - 220 SEFEINEBE“FIFTE: MR

campaign is “Reach for Gold: IP RSHR".

and Sports”.
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The |[OC owns all the global broadcast rights to the Olympic Games,

including via television, radio, mobile phones and internet platforms. It is

responsible for awarding these rights to broadcasters around the world, to

ensure the widest possible coverage of the Games.
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BROADCASTING THE GAMES

We deliver the images, sounds and
data that captivate billions of viewers
worldwide

Olympic Broadcasting Services (OBS) produces the live television, radio and digital coverage of the Olympic
and Paralympic Games. Our coverage is neutral, favouring no particular country or athlete, and includes sports
competitions as well as the Opening and Closing Ceremonies.

The International Olympic Committee established OBS to serve as the permanent host broadcaster for the
Games, eliminating the need to continually rebuild the broadcast operation for each edition, and as a resullt
create a more efficient, streamlined operation. This continuity allows us to maintain the highest Olympic
broadcast standards from Games to Games.
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immediately associate with IP.
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-« Today, thanks to advances in
broadcasting and communications
technologies anyone can follow sporting
action around the clock, anywhere,
tracking the performance of their favorite

athletes and teams without leaving home.
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turn in
Function: intransitive verb
Date: 1535

1 : to make an entrance by turning from a road or path
2 : to go to bed <turned in early>

transitive verb
1 : to deliver up : HAND OVER < turned in his badge and quit>

2 a : to inform on : BETRAY b : to deliver to an authority <urged the wanted man to

turn himself /n>
3 : to acquit oneself of : PUT ON, PRODUCE < turned in a good performance>
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https://akkumlaw.com » 2019/04/26 v ZJi=E TR
April 26th Is World Intellectual Property Day

201994 H26H — Now thanks to remarkable technological advances, millions and millions of

people around the world can tune into and watch the spectacle, ...

https://r3healing.com» treatments » limb-salv... ¥ FiE | a

Limb Salvage Services - R3 Wound Care & Hyperbarics

Now, thanks to remarkable technological advances, it's possible for doctors to use limb salvage
techniques to reconstruct injured limbs without the need for ...
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tune in
Function: transitive verb
Date: 1913

: to listen to or view a broadcast of <twned inthe weather report>
intransitive verb

1 : to listen to or view a broadcast <fune in next week for the conclusion>
2 : to associate oneself with what is happening or one's surroundings
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« That process of broadcasting sporting action to

fans in all parts of the world, and the investment it
requires, rewards broadcasters with an IP right,
which in turn makes it possible to finance the

matches.
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« And yet, these technological
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The theme of this year's campaign is “Reach for Gold: IP and Sports.” Sports are not necessarily something that you

would immediately associate with intellectual property. =
=SSentally about the Spectacie. The way Im WhiTITthat spectacie occurs oday-ts—~astly different from the way-in-which-t
TooR ptace mrthe past. Traditionally, tickets were sold to sports fans to enter an arena to watch a spectacle. At that time,
the excitement of sporting competition did not move much beyond the arena. Now thanks to remarkable technological

advances, millions and millions of people around the world can tune into and watch the spectacle, wirchritsetffasbeenr

‘ransformredirTTany ways by tectmotogy. That process of broadcasting sporting action to fans in all parts of the world,

and the investment it requires, rewards broadcasters with an intellectual property right, which in turn makes it possible

to finance the spectacle.
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technological innovations, which are empowered and encouraged by intellectual property.
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« We look at how sports business use patents
and designs to foster the development of
new sports technologies, materials, training,
and equipment to help improve athletic

performance, and engage fans worldwide.
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Which brings us back to the 2019 World IP Day campaign and its theme of ‘Reach for Gold’
In explaining the theme, the World Intellectual Property Organization (WIPO) says the

campaign ‘explores how innovation, creativity and the IP rights that encourage and protect
them support the development of sport and its enjoyment around the world”

WIPO adds: “‘We look at how sports businesses use patents and designs to foster the

development of new sports technologies, materials, training, and equipment to help
Improve athletic performance and engage fans worldwide.”

Inspired by this and Tiger Woods’ amazing comeback, Anaqua looked at how the ball was
lying in terms of the patent landscape for golf.
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And we find out how trademarks and
branding maximize commercial revenue
from sponsorship, merchandising and

licensing agreements.
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merchandising

noun [U ]

UK4) /'ma3.tPn.darzin/ us4) / msa.t°n.dar.zin/

4

products connected with a popular film, singer, event, etc., or the selling of these
products

(BERTESR « RE - BIFAER ) ErTEm - XEVTEMRYIESH

+i=
the activity of making people aware of your products and increasing sales through
advertising, special events, etc.
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- These revenues offset the cost of . & XEIWABAFZ(FTEHRIEES . HERMRSHR

organizing world class events, such as - _

the Olympic Games and World Cup  ZFBHZA, SIFETESONENE",
series, and ensure that the value and
integrity of these spectacular events .

are safeguarded.
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promoting integrity X B 1EBE, BEEXRS
Integrity XNMFAHE . RI\EECFHR, XNFHUFERE:

Moral or ethical strength

The quality of being honest

The condition of being free from defects or flaws
The state of being entirely whole.
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...the integrity of the Palestinian Authority and its leader be respected.
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https://www.differencebetween.com/differ
ence-between-integrity-and-vs-dignity/

What is Integrity?

Integrity refers to a steadfast adherence to a strict moral or ethical code. It is defined by the Oxford
dictionary as the “quality of being honest and having strong moral principles,” and by Merriam-
Webster as “firm adherence to a code of especially moral or artistic values.”

Integrity involves selecting a moral or ethical code which should be followed, acting according to this
code even when it is difficult or inconvenient to do so. A person with integrity would be trustworthy,
sincere, and steadfast, and would always admit his mistakes. If a person is acting according to his
beliefs and his moral code, he is acting with integrity. For example, imagine that a person forgot to

pay for something at a store; if that person goes back, admit his mistake and pays for that item, he or
she can be described as a person with integrity.



Key Difference - Integrity vs Dignity

Dignity is a quality that goes hand in hand with

Integrity. However, integrity and dignity should not be
confused with each other since they are not the same.
The key difference between integrity and dignity is
that integrity refers to a steadfast adherence to a
strict moral or ethical code whereas dignity refers
to the state of being worthy of esteem or respect.
Both are admirable qualities one should try to
cultivate in oneself.
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- The World Intellectual Property Organization is the global forum for
intellectual property policy, services, information and cooperation.
On the 26th of April every year, we celebrate World intellectual
Property Day to learn about the role that intellectual property (IP)
rights play in encouraging innovation and creativity. Each year we
choose a theme that illustrates just how important intellectual
property is to society, the economy and to our everyday lives. The
theme of this year's campaign is “Reach for Gold: IP and Sports”.
Sports are not necessarily something that you would immediately
associate with IP.
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Today, thanks to advances in broadcasting and communications technologies anyone can follow
sporting action around the clock, anywhere, tracking the performance of their favorite athletes and
teams without leaving home. But traditionally, tickets were sold to sports fans to enter an area to
watch a match. At that time, the excitement of sporting competition did not move much beyond the
area. Now thanks to remarkable technological advances, millions and millions of people around the
world can turn in and watch a match. That process of broadcasting sporting action to fans in all parts
of the world, and the investment it requires, rewards broadcasters with an IP right, which in turn
makes it possible to finance the matches. And yet, these technological innovations are empowered

and encouraged by IP.
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- We look at how sports business use patents and designs to foster the
development of new sports technologies, materials, training, and equipment
to help improve athletic performance, and engage fans worldwide. And we
find out how trademarks and branding maximize commercial revenue from
sponsorship, merchandising and licensing agreements. These revenues
offset the cost of organizing world class events, such as the Olympic
Games and World Cup series, and ensure that the value and integrity of
these spectacular events are safeguarded.
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